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Clear Space & Minimum Size:

Clear Space

It order to display the logo to its best effect and
ensure maximum impact, a minimum clear space
surrounding the signature has been illustrated by
the shaded area, which is defined the “Y” value,
(The width of the logotype of letter Y. ) This
space must be kept clear of all type, graphics,
keylines and complicated areas of photography
or illustrations.

Whenever possible, it is preferred that an area
larger than the minimum clear space be
maintained around the logo.

Minimum Size

To guarantee the legibility of the logo at all times,
it is essential that the logo is never reproduced
below the minimum size shown on the right.

Please ensure the original digital artwork is used
for reproduction.
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Leon Lai Concert 2016 Case Study




Leon Lai Concert 2016 Timeline

Approved Leon Lai Leon Lai

Meeting o ,
Apr —24

(\')
f Just in time

system start....m



Leon Lai
Concert 2016 —
Carnival start

\ 29 Apr
b, 6:00 pm — 8:00 pm

Sending the
Merchandises to
the Carnival

30 Apr
4:30 pm

Inventory
Checking

29 Apr
9:00 pm

Just In Time
Replenishment £

& Inventory
Analysis

3:00::—A:):(r)0pm y System QZ::O pm
7 Days ~ 8000pcs

Packing

Stocks

replenishment - Sending

Information to
Sewing / Ironing / TML

Filling 2o A
pr
30 Apr
> 10:00 pm

b 9:00 am —3:30 pm g Stocks
e - . Replenishment-

Digital Printing
29 Apr 10:00pm -
b 30 Apr3:30 pms 4




Leon Lai Concert 2016 — Carnival start
29 Apr 6:00 pm —8:00 pm




Inventory Checking
29 Apr 9:00 pm




Sales Turnover & Inventory Analysis
29 Apr 9:30 pm




Sending Information to TML
29 Apr 10:00 pm




Stocks Replenishment - Digital Printing
29 Apr 10:00pm - 30 Apr 3:30 pm

i \ .
e R — A Al & {
| L' 1
} i .
/
1 =3 -4 A L4
a / -
| ¥ 7
{ 21
¥

Day Time




Sewing / Ironing/ Filling
30 Apr 9:00 am —3:30 pm




Packing
30 Apr3:00 pm —-4:0
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Sending the merchandises to Carnival
30 Apr 4:30 pm
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The End
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